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نشكر ونحمد الله بسم الله والصلاة والسلام على رسول الله خاتم الأنبياء والمرسلين 

 عز وجل الذي وفقنا لاتمام هذا العمل

حكيم خلفاوي يشرفني أن أتقدم بالشكر الجزيل إلى الأستاذ المشرفو  

 الذي ساعدنا وقدّم لي  يد العون و لم يبخل عليّنا بنصائحه 

 قريب أو من بعيد في إنجاز هذا العمل المتواضع و لا أنسى كل من ساهم من
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 SPSS

ABSTRACT: 

The study aimed to identify the impact and role of quality costs (prevention costs, 

Evaluation Costs, Internal, and the assignment of external failure) in the profitability and 

improvement of the financial performance of the télécommunications institution-Medea branch- 

and to achieve the objectives of the study, a questionnaire was designed for the emplyees of  the 

telecommunications institution- branch In light of this, data were collected and analyzed, and 

hypotheses were tested using a questionnaire on a sample of the study population, which 

consisted of 30 employees, using the SPSS analysis program to analyze the results of the positive 

axes, to achieve the objectives of the study and hypotheses. 

Evaluation of the performance of the institution, as the results showed that there is a positive, 

statistically significant direct correlation between the costs of quality in its four combined 

dimensions, achieving profitability and Corporation- Medea Branch . 

Keywords :Quality Costs, Profitability, Financial performance, Relationship, Algeria Telecom’s.  
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ROA Return Of Assets

ROE Return On Equite

ROSReturn On Sales 

ROIReturn On Investment 
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Josephjuran  : بأنها هي الملائمة للغرض أو للإستعمال أي أن السلع والخدمات يجب أن تلبي

.إحتياجات مستخدميها
1
 

Josephjuran : الجودة بأنها تتمثل في تلك الصفات المميزة لمنتج أو خدمة ما.
2
 

 (BS61143) : 

AS2561 

                                                           

5
- Garrison ,R .H,Noreen,E.W ,Brewer,P.C ,Managerial Accounting,(13 th ed),New York,Mcgraw-Hill Irwin , 2015 .  
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Garrison

                                                           
1
 - Schfflauerova .A . Thomson ,V ,A Review of Research on Cost of Quality Models and Best Pratices Mcgill 

University ,International Journal of Quality & Reliability Management,Vol 23,(No 6),P 1-23 ,2006. 

5
 - Garrison ,R .H,Noreen,E.W ,Brewer,P.C ,Managerial Accounting,(13 th ed),New York,Mcgraw-Hill Irwin , 2015.  
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2
 - Almorse ,Y . Kathem ,H,The Role of Quality Costs in Reducing the Cost of Industrial Products,Journal of 

Economics and Administrative Sciences ,Vol .25,(No 111)P 550-568 ,   9102
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al .Mors etal.Hiltoet.Sommers

 Control Coste Costeof Conformans

Morse

                                                           
1
 -  
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Preventive Costs

Appraisal Costs

 Costs of Quality Failure

 Internal Failure Costs

 External Failure Costs

                                                           

2
 - Sommers ,  494/0221  

3
 - .(al.et .Hilteon( )Zero Defects,  961/9112  
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 .من إعداد الطلبة : المصدر

 

 Hilton

                                                           

 تكاليف الجودة

 تكاليف الفشل ضبط الجودة ف ضبط الجودةتكالي

 تكاليف 

 الوقاية

 تكلفة

 التقويم

 تكاليف الفشل

 الداخلي

 تكاليف الفشل

 الخارجي
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HORENGREN
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 Profitability 

 

 

 

 

                                                           

3
 - Pierre Conso,la gestion Financière de l’entreprise,Dunod ebtrise,7

eme
 édition,1985,P203. 
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1Return of Assets
 

                                                           
1
 - A larbi,Analyse Financière de l’entreprise,et éléments de décisions court terme,mémoire de fin 

étude por obtenir la licence en finance,1983/1984,232. 

ROA ROE 
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EVAMVA
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(ROA)Earning Power

ROA

       ــــــــــــــ ـــــــــــــــــــــــــــــــــــ =
إجمالي الأصول                                                        

1 Return on Equite 

       ـــــــ ــــــــــــــــــــــــــــ =
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2 (Operating Profit Margin) 

 

                                           

3  (Net Profit Margin) 

4     (Gross Profit Margin) 
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5 (Return On Working Capital) 

       ـــــــ ــــــــــــــــــــــ =

6  

     ـــ ــــــــــــــــــــــ =

=

=

=
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 ROI
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 Slack

Hazer And Ronder 

 Milera
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 قياس وتحليل تكاليف

 تحسين الجودة والإنتاجية

 رضا الزبائن خفض التكاليف

 زيادة الحصة التسويقية

 تحسين الأداء المالي

 تحسين المركز التنافسي
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Panel DataFixed 

Effect ModelRandom Effect Model

 ROAROE

BADR

ROAROE

ROAROE
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ROS q" 

Tobin

ROAPanel Data

 

 

ROA

E-VIEWS

 Magoro

"A study of the relationship between market share and proftability in listed South African retail 

companies" 

                                                           

3
 - Magoro ,A study of the relationship between market share and profitability in listed South Afican retail 

companies ,2009 . 
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 c. and Liliana Schummacher ,Mcdonald ,V ,Flamin)

Zaman,F ,Irshad,S ,Gul

                                                           
1
 - Flamin.V .Mcdonal .c.and l.iliana Schummacher , , نك التجاريمحددات الربحية في الب .9002في إفريقيا جنوب الصحرى الكبرى،   

2
 - Gul ,S,Irshad,F ,Zaman, العوامل المؤثرة في ربحية البنوك التجارية في باكستان:بعنوان  ,2011 . 
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   https://www.algerietelecom.dz/ar/particuliers/idoom-4g-lte-prod7
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 https://www.algerietelecom.dz/ar/entreprises/visioconference-prod13 

2
 https://www.algerietelecom.dz/ar/entreprises/centre-de-contacts-prod12 
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Y= 1.120+1.2.4x0+ei  

Y= 0.002+ 1.142 x2+ei  
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Y 4.200-1.90 x3+ei  
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Y= 0.042+ 1.622 x4+ei  
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 يف الجودة أبعاد تكال

 تكاليف الوقاية 

 تكاليف التقييم 
ربحية 

 المؤسسة 

R2=0.358 

 R2=0.485 

 

 R2=0.001 تكاليف الفشل الداخلي 

 

 تكاليف الفشل الخارجي 

 

R2=0.229 
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Case Processing Summary 

 N % 

Cases Valid 30 100,0 

Excluded
a
 0 ,0 

Total 30 100,0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,717 29 
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Correlations 

 XXX1 XXX2 XXX3 XXX4 XXXXX 

XXX1 Pearson Correlation 1 ,420
*
 ,300 -,122 ,545

**
 

Sig. (2-tailed)  ,021 ,107 ,519 ,002 

N 30 30 30 30 30 

XXX2 Pearson Correlation ,420
*
 1 -,073 -,080 ,445

*
 

Sig. (2-tailed) ,021  ,701 ,673 ,014 

N 30 30 30 30 30 

XXX3 Pearson Correlation ,300 -,073 1 ,302 ,738
**
 

Sig. (2-tailed) ,107 ,701  ,105 ,000 

N 30 30 30 30 30 

XXX4 Pearson Correlation -,122 -,080 ,302 1 ,571
**
 

Sig. (2-tailed) ,519 ,673 ,105  ,001 

N 30 30 30 30 30 

XXXXX Pearson Correlation ,545
**
 ,445

*
 ,738

**
 ,571

**
 1 

Sig. (2-tailed) ,002 ,014 ,000 ,001  

N 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

Correlations 

 XXXXX MMMM2 TOTAL 

XXXXX Pearson Correlation 1 ,259 ,652
**
 

Sig. (2-tailed)  ,166 ,000 

N 30 30 30 

MMMM2 Pearson Correlation ,259 1 ,902
**
 

Sig. (2-tailed) ,166  ,000 

N 30 30 30 

TOTAL Pearson Correlation ,652
**
 ,902

**
 1 

Sig. (2-tailed) ,000 ,000  

N 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Descriptive Statistics 

 N Mean Std. Deviation 

X1 30 3,6667 ,54667 

X2 30 4,2667 ,63968 

X3 30 4,4000 ,49827 

X4 30 4,2333 ,72793 

X5 30 4,4000 ,49827 

X6 30 4,1667 ,59209 

X7 30 4,5000 ,57235 

XXX1 30 4,2333 ,24163 

Valid N (listwise) 30   

 

 

Descriptive Statistics 

 N Mean Std. Deviation 

D1 30 4,2333 ,43018 

D2 30 4,1667 ,64772 

D3 30 4,1667 ,37905 

D4 30 4,1333 ,50742 

XXX2 30 4,1750 ,37226 

Valid N (listwise) 30   

 

Descriptive Statistics 

 N Mean Std. Deviation 

F1 30 4,1000 ,84486 

F2 30 3,9000 ,66176 

F3 30 3,8667 ,77608 

F4 30 4,0333 ,55605 

F5 30 3,9000 ,66176 

F6 30 3,7000 ,83666 

F7 30 3,4000 ,32873 

XXX3 30 3,8429 ,49395 

Valid N (listwise) 30   

 

Descriptive Statistics 
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 N Mean Std. Deviation 

M1 30 3,8000 ,48423 

M2 30 3,6667 ,75810 

M3 30 3,7667 ,67891 

M4 30 4,1667 ,83391 

M5 30 3,8000 ,55086 

M6 30 4,0333 ,55605 

XXX4 30 3,8722 ,42814 

Valid N (listwise) 30   

 

Descriptive Statistics 

 N Mean Std. Deviation 

Z1 30 4,3000 ,46609 

Z2 30 4,3333 ,60648 

Z3 30 4,2333 ,50401 

Z4 30 4,2000 ,61026 

Z5 30 4,2333 ,43018 

MMMM2 30 4,2600 ,39706 

Valid N (listwise) 30   
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 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 66,7 66,7 66,7 20 ذكر 

 100,0 33,3 33,3 10 أنثى

Total 30 100,0 100,0  

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 16,7 16,7 16,7 5 سنة 30 إلى 18 من 

 36,7 20,0 20,0 6 سنة 40 إلى 30 من

 66,7 30,0 30,0 9 سنة 50 إلى 40 من

 100,0 33,3 33,3 10 سنة 50 من أكثر

Total 30 100,0 100,0  

 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 30,0 30,0 30,0 9 ثانوي 

 83,3 53,3 53,3 16 جامعي

 100,0 16,7 16,7 5 دبلوم

Total 30 100,0 100,0  

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 23,3 23,3 23,3 7 سنوات 5 من أقل 

 46,7 23,3 23,3 7 سنوات 10 إلى 5 من

 100,0 53,3 53,3 16 فأكثر سنوات 10

Total 30 100,0 100,0  
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Tests of Normality 

 

Kolmogorov-Smirnov
a
 Shapiro-Wilk 

Statistic df Sig. Statistic Df Sig. 

XXXXX ,142 30 ,127 ,953 30 ,207 

MMMM2 ,244 30 ,123 ,874 30 ,102 

a. Lilliefors Significance Correction 

 

 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,599
a
 ,358 ,336 ,32367 

a. Predictors: (Constant), XXX1 

 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1,639 1 1,639 15,642 ,000
b
 

Residual 2,933 28 ,105   

Total 4,572 29    

a. Dependent Variable: MMMM2 

b. Predictors: (Constant), XXX1 

 

 

Coefficients
a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) ,095 1,055  ,090 ,929 

XXX1 ,984 ,249 ,599 3,955 ,000 

a. Dependent Variable: MMMM2 
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Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,696
a
 ,485 ,467 ,29000 

a. Predictors: (Constant), XXX2 

 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 2,217 1 2,217 26,363 ,000
b
 

Residual 2,355 28 ,084   

Total 4,572 29    

a. Dependent Variable: MMMM2 

b. Predictors: (Constant), XXX2 

 

 

Coefficients
a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1,159 ,606  1,912 ,066 

XXX2 ,743 ,145 ,696 5,134 ,000 

a. Dependent Variable: MMMM2 
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Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,031
a
 ,001 -,035 ,40390 

a. Predictors: (Constant), XXX3 

 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression ,004 1 ,004 ,026 ,872
b
 

Residual 4,568 28 ,163   

Total 4,572 29    

a. Dependent Variable: MMMM2 

b. Predictors: (Constant), XXX3 

 

 

Coefficients
a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 4,355 ,588  7,404 ,000 

XXX3 -,025 ,152 -,031 -,162 ,872 

a. Dependent Variable: MMMM2 
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Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,759
a
 ,229 ,298 ,37714 

a. Predictors: (Constant), XXX4 

 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression ,589 1 ,589 24,144 ,001
b
 

Residual 3,983 28 ,142   

Total 4,572 29    

a. Dependent Variable: MMMM2 

b. Predictors: (Constant), XXX4 

 

 

Coefficients
a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1,549 ,637  1,710 ,000 

XXX4 ,633 ,164 ,759 ,036 ,001 

a. Dependent Variable: MMMM2 

 


